
LATIN 
AMERICA 



Latin America –Central and South America and 
the Caribbean-8 million square miles of land 
approximately 19% of the world’s population. 
 
18 – Spanish speaking 
1- Portuguese 
1- Creole 
 

Central America 
6% of total travel 

Mexico 
4% total travel 

South America 
33% of total travel 

REGION SIZE 
AND SCOPE 

Caribbean 
7% of total travel 

THE REGION REPRESENTS 50% 
OF THE TOTAL OVERSEAS TRAVEL 
TO FLORIDA DURING 2011. 







Source:  VisaVue® Travel 2011 

AIRLINE 
UPDATE 

• Volaris Airlines - Direct service Mexico City – Orlando 2X weekly 

• InterJet – Direct weekly daily flights Mexico City – Miami 

• LAN Colombia started new service between Miami and Bogota with 4 

weekly nonstop flights 

• LATAM Airlines (Brazil's TAM & Chile's LAN) was formed to create Latin 

America's largest carrier. The airline  operations include Argentina, Chile, 

Colombia, Ecuador and Peru. 

• Brazil's GOL Linhas Aereas launched daily service between its São Paulo 

hub and Miami with stops in Caracas, Venezuela. 

• American Airlines will increase service on its Brasilia and Belo Horizonte 

routes in Brazil to daily flights and launch new daily service to Manaus, 

Brazil. 

• American Airlines increased its nonstop service between Montevideo and 

Miami to daily flights.  

 

 



INTERNATIONAL AIRPORT 
Feb. 2011- 2012 

Onboard One Way Passengers 

Central America     

Destination Airline Onboards 

      

Guatemala City, GT Spirit Airlines 26,565 

Managua, NI Spirit Airlines 19,617 

Panama City, PA Spirit Airlines 22,021 

San Salvador, SV Spirit Airlines 11,186 

San Pedro Sula, HN Spirit Airlines 23,423 

San Jose, CR Spirit Airlines 78,055 

TOTAL 180,867 

South America 

Destination Airline Onboards 

      

Armenia, CO Spirit Airlines 13,349 

Barranquilla, CO Spirit Airlines 1,353 

Bogota, CO Aires 30,466 

Bogota, CO AVIANCA 46,337 

Bogota, CO Spirit Airlines 49,911 

Cartagena, CO Spirit Airlines 22,614 

Lima, PE Spirit Airlines 15,244 

Medellin, CO Spirit Airlines 36,115 

    

TOTAL 215,389 

396,256  

Flights from Latin American – Aug. 2012  

Central America 

Destination Airline Flts per Month 

Guatemala City, GT Spirit Airlines 17 

Managua, NI Spirit Airlines 17 

Panama City, PA Spirit Airlines 21 

San Salvador, SV Spirit Airlines 13 

San Pedro Sula, HN Spirit Airlines 22 

San Jose, CR Spirit Airlines 51 

  TOTAL   141 

South America 

Destination Airline Flts per Month 

Armenia, CO Spirit Airlines 8 

Bogota, CO AVIANCA 30 

Bogota, CO JetBlue Airways 30 

Bogota, CO Spirit Airlines 29 

Cartagena, CO Spirit Airlines 17 

Lima, PE Spirit Airlines 20 

Medellin, CO Spirit Airlines 22 

    

TOTAL 156 

297 

 
FORT LAUDERDALE 

 

Source:  Broward County Aviation Department 

Fort Lauderdale-Hollywood International Airport 

Costa Rica, Colombia, El Salvador, Guatemala, Honduras, Panama, Peru  



PROFILE OF SOUTH AMERICAN  

TRAVELERS VISITING FLORIDA - 2011 





• Population approximately 203 million 

• The Brazilian middle class has grown by almost  50% in the last 10 years 

– The Brazilian population that belongs to the  C class increased from 62.9 million in 2002 to                

90 million in 2009 and is estimated to reach 115 million in 2014 

• The A/B classes have reached a total of 30 million people 

 

Many new projects are already being developed, and many more are being projected for the coming 

years, thus bringing a great amount of international investment to Brazil.  As a result, it is expected 

that by increasing the number of jobs, it will also increases the Brazilian population’s purchasing 

power 

 

BRAZILIAN 
MARKET 

 



 

 

• Brazilians spent US$16.4 billion abroad in 2010.  More than tripling the 2005 total  of 

$ 4.72 billion 

• In 6 years, expenditure abroad by Brazilians increased by 340%  

• In the first ten months of 2011, Brazilian spending abroad reached $ 17.7 billlion 

• If we compare figures from January-October 2010 to the same time period for 2011, 

Brazilian spending is already 34.9% higher. 
 

* To October 2011 

Brazilian expenditure abroad 2000-2011 

PROFILE 
BRAZILIAN TRAVELER 

 



The Brazilian luxury market moved over $5 BILLION last year, which is the equivalent to 

1% of the revenue of the  worldwide commerce. Part of this performance is due to the 

access to sophisticated items by the Brazilian middle class. 

 

• São Paulo is the leading city in luxury consumption accounting for 62% of this 

market. 

 

The luxury consumption in Brazil is no longer just a symbol of social status but it also 

shows a sign of development, personal evolution and personal choice. 

 

• This consumption goes beyond the mere acquisition of jewelry, clothes or luxury cars 

and it’s not only connected to price but also to exclusivity, quality of life and pleasure. 

  
 

 

BRAZILIAN LUXURY 
MARKET OVERVIEW 

 



The consumption of this audience is concentrated in the southeast of Brazil, with a special focus on São Paulo and Rio 

de Janeiro.   These people : 

Consumption  

- can not imagine living without a credit card 

 

- like to buy designer clothes 

 

- prefer products that offer the latest  technology 

 

- are always the first ones to try new products / services  

Activities  

- cannot imagine living without internet 

 

- keep up with their periodic medical examinations 

 

- travel to places they already know 

 

- maintain a healthy / balanced  lifestyle 

Family and Work 

- feel confident enough  to open their own company 

 

- are well recognized as economically successful 

 

- think that  women should  work 

LUXURY AUDIENCE 
WHO ARE THEY? 

 



• Travel agencies – 9,000 travel agencies; 3,500 are members of ABAV in charge of 70 % of sales 

• Tour Operators – up to 400; BRAZTOA has 83 members that respond for 80% of travel package 

sales 

• Even though Internet usage in Brazil is among the highest in Latin America, people still prefer 

booking travel through their travel agent. 

IMPORTANCE OF THE 
TRAVEL TRADE 

 





VISIT FLORIDA 
COOP PROGRAMS 

VISIT FLORIDA has designed coop 
programs to maintain and grow top of 
mind awareness and in turn stimulate 
travel throughout Florida – beyond the 
two gateways – for Latin America.  
Reaching both consumers and travel 
trade. 
 
Programs with publications such as 
Panrotas, Report Americas, Ladevi, 
ClickHotels.com, Turistampa, etc. 
 
For more information contact Amy 
Rodriguez, The Rodriguez Group (305) 
661-6969 or amy@therodriguezgroup.net 
 



• PANROTAS Editora is one of Brazil’s leading publishing companies.  Committed to promoting the 

travel industry for more than 30 years, they reach the vast Brazilian travel market with their 

publications, electronic newsletter, website banners and e-broadcasts. 

 

• Jornal PANROTAS: 

• Frequency: weekly 

• Circulation: 5,000 issues 

 

Jornal PANROTAS delivers sharp up to the minute information.   Written in simple and informal 

language, it presents the main issues of the tourism industry from the point of view of respected 

professionals. Among its readers are the executives of travel agencies, tour operators, hotels, airlines, 

auto rental companies, suppliers and official tourism organizations. Jornal PANROTAS is 

exceptionally informative to its readers and uniquely effective for its advertisers. 

 

VISIT FLORIDA has a co-op program that is sure to meet your needs! 

 



VISIT FLORIDA  
VACATION GUIDE 

Reach both consumers and the trade throughout Latin 

America. The Latin American Vacation Guide has been 

completely redesigned to effectively target the second 

largest international market to Florida.  

 

The Guide will be published one side in Spanish 

and the other side in Portuguese. Editorials and theme 

are written by journalist from Latin America tailored to 

their markets. 

 

CIRCULATION: 30,000 

ISSUE DATE: January 2013 

SPACE DEADLINE: October 1, 2012 

MATERIALS DEADLINE: November 1, 2012 

 

 

34 Partners participated in the bilingual vacation guide 

this year! 

 



Thank you!  Muito O’brigada! ¡Gracias! 

For more information:  info@spotlight-marketing.com  


